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Abstract

Significance of the study: Political Parties need to diversify ways of communicating with
publics. Times are changing and more people focusing on what our public representatives are
doing and how active they are within their communities. Looking outside traditional methods
of eommunication is necessary and the use of suceessful public relations and communications
strategies with graduates can contribute to the overall effectiveness of a political party or
political representative in times of election.

Approach: The research took place in two stages. The first was an extensive literary review
and looking a sources of information like reports, publications and journal articles. The
second stage was to conduct qualitative research which would involve interviewing a number
of political representatives or active members of political parties who could provide insight
into how a party functions. Also a number of voters were interviewed to get their perspective
on communications tactics and how they impacted the voters. A semi structured interview
was used for all interviews to determine the types of public relations strategies used to
maintain relationships with voters.

Results: The results in dictate that political parties and representatives function in all
communities across the Republic of Ireland. The model of two way communication seems to
be one of the most utilised alongside one way communication which is still a popular choice
in the political world. None of the political groups fit the criteria for practicing excellent
public relations. Furthermore, the study identifies that there is an aceeptance that public
relations needs to be a part of the political parties structure.
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Chapter 1 Introduction

Rationale
Recognising that the role of public relation for any politician or political party is a wide and
varied one. I will look specifically at the general election of 2011 with my focus being on the
Cork East Constituency. I will specifically at the following areas.

1. Public Relations strategies used by Political Parties
What are the roles and characteristics of political parties and what are the duties of the
communications officers within each of them. What are the public relations techniques which
are used during general elections by political parties and politicians to engage effectively
with the voting publics?

2. Models of communication which are employed
The second part wilt look at the different methods of communication used by politicians and
political parties to determine how to gain information from voters and if the information
gathered will be incorporated into the communication strategies. Which of the methods used
are most effective for cultivating relationships with the voters? Which communications
techniques are employed regardless or voter feedback and which are most effective?

3. Excellent Public Relations
The third part will look at “excellenf’ public relations and if the political parties practice
“excellenf’ public relations. How do they do this, through two way communication in order
creative and maintain relationships with voters?

4. Public Relations and Politics
The final part will look to identify if there is an understanding that public relations plays an
integral role in political parties.

Significance of the study
Society as a whole is effected by the decisions made by our public representatives but not all
of our voting public choose to have their say on polling day. Political parties need to look at
all categories of the voting public and learn to not just hear what they need to change but take
action to gain more support. By using successful public relations and communications

strategies with voters the overall effectiveness of political parties and support from the public
can be managed more effectively.

This study can be used by political parties to better understand the uses of public relations
and the importance of communication with their publics, increase the efficiency and quality
of representation given to the voters by the political representatives and achieve better
development outcomes while contributing to the overall effectiveness of the political party
and potentially how the state is governed.

Chapter 2: Industry Review

Party System
The Irish political party system can be divided into three critical moments according to Mair
and Weeks (2003). The first took place in 1927 when Fianna Fail emerged to take their seats.
By doing this the party ensured a battle which once took place in the form of a civil war
would continue to be fought now largely with the focus being electoral competition. “Politics,
in this sense, genuinely became war by other means, with the major dimension of competition
pitting Sinn Fein/Fianna Fail against Cumann na nGaedheal/Fine Gael.
The next critical moment came a number of years later in 1948 when the chosen strategies of
new minor parties and Labour confinned that in future the key element would be Fianna Fail
versus everyone else. It was up until now the political system has two real contenders Fianna
Fail and Fine Gael. It was then in the late nineteen forties that this old school form of ‘civil
war politics’ no longer existed. A new pattern emerged which was an adapted model of a two
party with Fianna Fail on one side and everyone else on the other side (Mair, 1979).
In 1989 the decades old, Fianna Fail versus the rest pattern began to open up. This is the third
critical moment which saw Fianna Fail form a coalition with the Progressive Democrats. This
new change was import for two reasons; firstly Fianna Fail was no longer the largest party
versus the rest. This meant competition did not revolve around Fianna Fail and their
opponents.
Secondly by accepting coalition as a feasible method for success Fianna Fail also opened the
door on the possibility of almost permanently remaining in office. In terms of Fianna Fail and
their position on the political spectrum once they opened the door to coalition as a viable
option they also opened themselves to future coalitions.

The Dail is now much more fragmented then it ever was before and the possibility of any one
party winning an overall majority seems unlikely. However with European influences and the
current economic situation many party differences have eroded significantly. There is now
less and less to choose between the competing parties and less and less in principle that could
prevent new forms of coalition or arrangements for governing the state. Coalition making is a
new politics and is something Irish politics could not have been prepared for. The bargaining
which takes place in the after math of elections the principle determinant of what parties end
up taking power. One sure thing is traditional parties are still in place and are now much more

vulnerable than before. The uncertainty of voting behaviour is paralleled by how the parties
will behave. The one feature that has remained is the presence of Fianna Fail. Although much
smaller now and having taken a huge beating in the last election Fianna Fail have learned to
take advantage of new strategic opportunities as a result of the decline in traditional structures
of competition. In this sense Fianna Fail remains to be core logic of the system (Laver, 1999).

Political Culture
“The political culture of a particular society need not, of course, be supportive of democratic
institutions; attempts to impose liberal democratic constitutions - whether motivated by
idealism or self-interest - in societies that do not share the kind of thinking that underlies
them may well end in failure. (Coakley in Coakley and Gallagher, 2003)

A study carried out by Coakley in 2003showed there appeared to be a consensus among the
population in terms of core values which directly affect national identity. The study which
Coakley carried out showed there was virtually a unanimous agreement on one of the cardinal
principles of Irish nationalism (the need for Ireland to be separate state), the legitimacy of a
Republic of Ireland is now virtually unchallengeable. Coakley also found that with the
increase in immigration it is possible that a new distinctly racist ideology configuration is
very likely to emerge. The next finding Coakley drew was the commitment to democratic
values appeared to be deeply rooted in peoples inner values, the same as many other Western
societies.

While political culture is difficult to measure and is somewhat of an elusive concept. Political
culture in Ireland resembles that of in other European countries despite a lag in socio
economic development in Ireland. With the legacy of history and the British dominance
which took place in the past may have had a particular influence on our past. It is more than
likely going to be the underlying religious values which are present in a slowly secularising
society that will have the most influence on the any changes to the distinctive elements in
Irish political culture in the future.

Voting System
An election is a means which allows the public to directly choose their public representatives.
It is an indirect method of choosing between parties, leaders, governments and policies.
Proportional representation is the most frequently used electoral system. The use of PR-STV

is the most favoured method of voting in Europe (Sinnott, 2003). The primary focus of PRSTV is the choice on individual representatives. PR-STV involves the concept of individual
representatives forming connections with their own constituency which is the closest concept
to representation. In contrast to first past the post PR-STV is not targeted at party politics but
the individual candidate and the relationship with their own constituency.

From the voters point of view PR-STV is simple to understand. A list of candidates is
presented to the voter and order of preference is required. A voter can vote for as many
preferences or as few as they wish but they will only have one single transferable vote. In
essence the voter presents their personal sequence of preferred candidates. Although many
voters do not understand the logics, not to mind the mechanics of PR-STV the notion of
providing a list of preferences is easy to understand.

PR-STV offers the possibility of minority representation; it is embodied in the Irish
Constitution which requires any change to require a referendum. On both occasions change
was attempted this was rejected by the people and by a huge majority on the second occasion.

Voting Behaviour
Irish citizens have the right to vote and choose their governments during Dail elections.
Before an election political parties try to rationalise and simplify the choice. Each political
party presents what they feel is the best set of policies for the country and offer rival
governments options for the public to choose between. Once the voting is completed and the
results have been announced each political party must then begin the task of bargaining for a
place in the formation of the government. It is after these discussions one of the political
party leaders becomes Taoiseach.

Michael Laver (2003) explained how Irish voters at election time express preference between
candidates and not political parties-in 40% of cases the voters claim their support for a
candidate would not change even if the candidate were to join a rival party. This suggests that
the creation of manifestos, party debates and so on is not as effective in Ireland as it appears
voters “...social and demographic backgrounds, rather than their detailed policy preferences,
that have the biggest impact on party choice. Indeed one of the best predictors of how people
will vote today does appear to be how their parents voted in the past.” (Laver in Coakley and
Gallagher, 2003) It is striking that with all of the discussion around democracy and voting

many Irish citizens do not make a decision on voting in the lead up to a general election or on
the rival policy positions they are presented with in the weeks leading up to polling day.

General Elections
A general election is an election in which a number of political party members are selected by
their political group and are put forward to be voted for by their constituencies. The term
general election is usually used in reference to elections which are held for the primary
legislative body of a state.
The Irish general election of 2011 took place on the 25*'’ of February, to elect 165, TDs.
These TDs were elected from across the 43 constituencies to the Dail, the lower
house of Ireland's parliament. The Dail was dissolved and the election was called for by the
President of state Mary McAleese on 1 February. The electorate was appointed the task of
choosing the members of the 31st Dail, who met on 9 March 2011 to nominate a Taoiseach
and ratify the ministers of the31st Dail.

The constituency of Cork East had 13 candidates running for the four available seats. I’he
candidates were;
> Michael Ahern - Fianna Fail
> Tom Barry - Fine Gael

> Patrick Bullman - Independent
> Paul Burke - Independent
> Calire Cullinane - Independent

> Malachy Harty - The Green Party
> Sandra McLellan - Sinn Fein
> John Mulvihill - Labour
> Pa O’Driscoll - Fine Gael
> Kevin O’Keefe - Fianna Fail
> Paul O’Neill - Independent
> Sean Sherlock - Labour
> David Stanton - Fine Gael

The four Winning candidates were Tom Barry of Fine Gael, Sean Sherlock of Labour, David
Stanton from Fine Gael and Sandra McLellan from the Sinn Fein party. .A breakdown of the
full results from the 2011 General Election by political party can be found in Appendix 1.

Constituencies
The Oireachtas (Irish parliament) is the lower house of government. The Dail has 166
Teachtai Dala (TDs), representing 43 different constituencies across the Republic of Ireland.
Depending on the population of each constituency, each constituency must have at least 3
members or a maximum of five members representing the constituency.

This year in June 2012, the Constituency Commission proposed that changes should be made
to the constituency map of Ireland. By changing the constituency map it would reduce the
total number of TDs from 166 to 158. However, even with these changes being made the
constituency of Cork East and the number of seats allocated to this constituency shall remain
unchanged at four seats.
(A map of Ireland and the constituencies within Ireland can be found in Appendix 2)

Role of Dail deputies
Irish citizens expect for their local members of parliament to have a presence in the local
community. They expect their local representatives to take up their personal or communal
problems grievances with whichever government department is the appropriate one to be
consulted with (Gallagher and Komito). It is not just an Irish mindset; local representatives
from across the world have a large constituency workload. Representing constituents is the
central role of any member of parliament from any country.

Constituency work has both negative and positive consequences; firstly it may result in a
weakening of the ability of government to provide effective scrutiny of government and to
make an input on policy making. On the other side of this argument is the vital role a strong
relationship between citizens and state. It also allows for feedback to the government on
policies and the effects of new policies and reduces the risk of citizens feeling alienated from
their government.

Within the Irish political system the constituency role of TDs is central and its consequences
shall continue to be debated for years to come.

Cork East

Cork East is one the constituency’s which is represented in Dail. Cork East as a constituency
has the power to elect 4 TDs. The method of election for general elections is the single
transferable vote form of proportional representation (PR-STV).

The constituency was originally created in 1923. Cork East was created under the Electoral
Act 1923 as a constituency which would fill for seats. Cork East was first used for the 1923
general election. After Cork East was abolished in 1935 it was recreated under the Electoral
(Amendment) Act 1947 as a 3 seat constituency and used during the 1948 general election. It
was abolished a second time nearly 13 years later. Once again Cork East was recreated under
the Electoral (Amendment) Act 1980 as a 4 seat constituency for the 1981 general election,
and has been used at all elections since then.

“The constituency of Cork East runs from Mitchelstown and Mallow in the north,
through Fermoy, to Cobh, Midleton and Youghal in the south. It encompasses almost all of
the Fermoy, Midleton, and Mallow electoral areas of Cork County Council. Since the
previous election there had been a significant change to the Cork East boundaries Cork East
lost Ballynaglogh, Glenville, Carrig, Watergrasshill, Kildinan, Ballynamona and Rahan. In
terms of votes, this translates to over four thousand votes being transferred out of the
constituency into the Cork North Central constituency.” (Corkipedia.com)
(General election 2011 results for Cork East can be found in Appendix 3)

Political Parties

Fianna Fml

Fianna Fail was formed in 1926. Some of the founding members who were involved in the
set up of this political party were Sean Lemass, Gerry Boland, Countess Markievicz and
Frank Aiken. Fianna Fail is seen as a centre-right Irish republican political party in Ireland.
Fianna Fail has always been viewed as a party which is to the left of Fine Gael and
the right of the Labour Party is commonly known as "catch all" party.

Since formed the party has been in power for 61 of the last 79 years. After the eleetion in
2011, the Fianna Fail party moved from being the largest party in government to the thirdlargest party sitting in the Dail. In terms of one way and two way communieation Fianna Fail
have been using a number of teehniques to promote voter interaetion.

Fine Gael
Fine Gael is a centre-right to eentrist party in the Republie of Ireland. It is the largest party
in local government. The party is currently in government with Labour; Fine Gael leader is
residing as Taoiseach.
Fine Gael was set up in 1933.
Fine Gael candidates vary in their approach to communications methods used but it is
commonly practiced to use both one and two way communieation to try and help the party
gain voter insights to gain more support.

Labour
The Labour Party is a soeial-demoeratie party eurrently sitting in government. The party was
fonned in 1912. The Labour party is the junior partner eurrently in a coalition for the 31st
Dail. Eamon Gilmore is the current Tanaiste.
Labour are using similar approaches using PR eommunication techniques which promote one
and two way communication trying to gain more trust and support from voters.

The Green Party
The Green Party is a green political party in Ireland. The Green party first became a part of
the Irish Government following the 2007 General election.
As a result of the election in 2011, all six Green Party TDs lost their seats. The party no
longer has sitting government representatives.

Independents
An independent is an individual who has no politieal party affiliation. There are just under 20
independents eurrently sitting in the Dail.

Independents use a variety of techniques to try and contact voters are form stronger support
networks.

Progressive Democrats
The Progressive Democrats are more commonly known as the PDs. The PDs were formed in
1985.
The PDs were formally disbanded in late 2009.
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Chapter 3 Literature Review

Defining Public Relations
Public Relations has no set definition. The practice of public relations is used across such a
variety of industries that universally no definition has been agreed upon. Many authors have
attempted to remove the similarities in the variety of descriptions to form a summary of
definitions. Philip Kitchen (1997: 27) says that public relations are;
> a management function
> relationships are formed in the long term
> refers to a number of activities and can serve many different purposes when practiced
> viewed as a two-way or interactive form of communication
> publics are represented as a mass and not as a singular consumer

Wilcox, et ah, (2003: 5) stresses another number of common features in the descriptions of
public relations to date:
> Public relations is a planned act and does not happened spontaneously
> Public relations is carried out intentionally
> The interest of the public is important. Public relations should be beneficial to the
public and to the organisation involved
“Public relations is the management function that establishes and maintains mutualb
beneficial relationships between an organisations and the public’s on whom its success ofailure depends” (Cutlip et al., 2000: 6)

It was Rex Harlow (1976) who scoured over 450 definitions of public relations in an effort U
come up with a paragraph which he wanted to enrapture all of these definitions:
“Public Relations is a distinctive management function which helps establish and maintaii
mutual lines of communication, understanding, acceptance and cooperation between ai
organisation and its publics; involves the management of problems or issues; helpj
management to keep informed on and responsive to public opinion; defines and emphasises
the responsibility of management to serve the public interest; helps management keep abreas
of and effectively utilise change, serving as an early warning system to help anticipate trends
and uses research and ethical communication techniques as its principle tools.” (Harlow
quoted in Wilcox el al. 2003: 7)

One of the briefest definitions 1 have encountered is the definition which I have adopted is
from Grunig and Hunt: “Public relations is the management of communication between an
organisation and its publics” (Grunig and Hunt, 1984, cited in Tench and Yoemans, 2006,
p.5)

Public relations is the practice of dealing with a variety of people not just the general public.
Many think public relations are about interaction with the public but it is so much more than
just the public. Public relations deal with a group known as “publics”. “Publics” are not just
the customers but they are all the groups affected directly by the PR, such as employees, local
communities, suppliers, political groups, students, lecturers and many more.

A Brief History of Public Relations
Public Relations is not a new phenomenon, it has been around for thousands of years. The
Greeks had a word for public relations, sematikos. Sematikos means semantics which can be
defined as the way you get people to believe things and make people do things. One of the
oldest examples of public relations is from 50 B.C. Julius Caesar wrote the first campaign
biography Caesars’s Gallic Wars. He used his military history as a means of convincing the
people of Rome why he would be the best head of state. A practice which is still used today.
Public relations became a profession in 1903 as Ivy Lee undertook to advise John D.
Rockefeller on how to conduct his public relations. Rockefeller owned coal mines and the
Pennsylvania Railroad. Miners were striking and any train accidents were silenced. It was
Ivy Lee who advised Rockefeller to follow these principles:
> Tell the truth
> Provide accurate facts
> Public Relations director is not a normal member of staff and must have access to the
top and be a part of the decision making process.

After another train accident. Rockefeller invited inspectors to come and view the wreck. As a
result the facts were obtained and the rail group received its first favourable press coverage.
Lee advised Rockefeller to meet his striking staff and visit the mines. Rockefeller met staff
and listened to their complaints. He then fixed the working conditions and became a hero to
the miners

Lee defined public relations, saying: Public relations means the actual relationship of the
company to the people and that relationship involve more than talk. The company must act
by performing good deeds.

The Importance of Truth:
1. "If you lose money for the company, I will be understanding. If you lose one shred of the
company’s reputation, 1 will be ruthless.” Warren Buffet of Saloman Brothers.
2. Speaker of the House Sam Rayburn commenting on the integrity of Army Chief-of-Staff
George Marshall: “When General Marshall comes to talk to us, we forget whether we are
Democrats or Republicans. We just remember that we are in the presence of a man who is
telling the truth.""

PR professionals have had some degree of uncertainty surrounding their work and the
involvement they have in the management function. Many managers refer to PR
professionals as ‘spin doctors.’ PR somehow has become associated with a number of
negative perceptions. However to brand the PR practitioners of today as dishonest people
would be neglecting to acknowledge how their work has become so crucial to a number of
organisations. (Cutlip, Center and Broom, 2000: 102)
Public relations is not just about promoting an organisation, most PR work is trying to ensure
publics have a fair and accurate view of the organisation (Fawkes, in Theaker 2009). Many
companies do not get involved in PR to become liked but just to present the organisation in a
fair way so the public’s will respect them none the less. Revenue do not have the expectation
of being liked or to be popular, just to be understood. Bemays refers to the practice of PR as a
management function and as a management function there is a responsibility to the best
interested of the organisation and its publics. (Newsom, VanSlyke-Turk and Kruckeberg,
2004:2)

All of the definitions cover the fact that PR is about creating and building new relationships
and ensuring there is an understanding between an organisation and its publics. (Gordon,
1997, in Tench and Yeomans, 2006, p.5)

Models of Communication
Communication is impossible to avoid, all you need is another person (Theaker, 2009). Four
levels of communication were identified by Berger (1995); intrapersonal-this makes reference
to yojr internal thoughts, interpersonal-which come in the fomi of conversations and so on,
small group communication-this is similar to a lecture or classroom scenario and finally mass
communication. Mass media communication uses a variety of forms to reach the masses such
as print or broadcast. These forms remove any geographical barriers which may exist.

The central theme of this research is to examine how political parties and politicians cultivate
relationships with the public and voters in an attempt to determine the practice of public
relations is incorporated into the efforts of communication. In 1984 Grunig and Hunt defined
what hey saw as the four ways in which public relations was developed, evolved and how it
is practiced today. The four models which Grunig and Hunt defined are called; the press
agenPy/publicity m.odel; the public information model; the two way asymmietrical model; and
the tvo way symmetrical model. These models may not be universally accepted and are
culturally defined which is important to note.
> Press agentry/publicity and public information These models are one way and are

the process of releasing information with a message which is usually favourable to the
organisation. The word propaganda has become linked to these models.
>

Two way asymmetrical Public Relations has evolved and nowadays is practiced
with PR practitioners wanted to learn about organisations publics. By doing this
practitioners learn how to communicate more effectively with their public and allows
them to be more persuasive in their communication strategies. Grunig (1992) viewed
this method as dishonest as it allowed the organisations to take advantage of their
publics without ever changing the behaviour of the organisation.

> Two way symmetrical this is a process whereby the practitioner tries to learn about
the public’s but also allows for the public’s to learn about the organisation. This leads
to level of understanding and co-operation between the publics and the organisation.
One of the common elements in most definitions for public relations is the process of
relationship building (Kitchen, 1997). It is by using the two way symmetrical model
that a relationship can be formed and compromises reached so both groups achieve
the most beneficial outcomes (Dozier, Grunig and Grunig, 1995) The presence of
negotiation and both parties attempting to influence each other is still present (Grunig
and Hunt, 1984).

L’Etang (1996) said the symmetric and asymmetric models for communication misrepresent
what happens in reality.

The Excellence Theory
In the last decade, scholars have replicated excellence study around the world. The excellence
theory is one of the theories of public relations which outlines how the use of public relations
can make an organisation more effective. The excellence theory also looks at how the
organisation is managed and when the management and organisation contributes most to the
overall effectiveness of the organisations and how the monetary value of public relations can
be determined. The excellence theory was formed as a result of a study in the best practice of
public relations which was headed by Grunig in 1985

The study identified characteristics of effective public relations in four categories:
> Empowerment of public relations function: public relations must have a critical
management function within an effective organization.
> Communicator roles: public relations executives must be in administrative roles as
well as holding managerial positions.
> Organization

of communication

function:

public

relations

should

have

a

communication function and should remain a separate entity from the marketing
division.
> Public relations models: internal and external communication and relationship
building should be based on a two-way symmetrical model.
> Organisations are successful once they reach their goals. In 1952, Cutlip and Center
proposed their concept of public relations management. Drucker (1954) proposed
management using objectives as outlines. Drucker also suggested that everybody
within an organization have an understanding of the organization’s goals, and
awareness of their own roles and responsibilities.

PR and New Media
New media is a term which attempts to cover the advances in communication technology and
the emergence of digital and networked information. These advances provide an invaluable
opportunity to PR practitioners and the organisations that they represent to carry out daily
business and reach the mass audiences.

Research has shown that practitioners are not embracing new media as they should, and they
are also ill-equipped to do so and have a fear of the technology (Alfonso & de Valbucna
Miguel, 2006).

Social networking sites such as Facebook. Twitter, Linkedin, YouTube, 2"^ Life, even
Tumblr and all internet forums available on any issues are new methods to communicate. The
majority of people who have access to the internet have a presence with at least one social
media site. This is this main method of accessing information on the internet.

New media to date has trumped traditional mass media for a variety of reasons. One being the
access to new up to date information, with sites such as Sky News and Twitter and now all
available via smart phones the most up to date information is available on your phone. The
majority of young people live a virtual life. It is reported that teens spend on average 53 hours
per week on the internet whether is it browsing, Facebook, blogging, watching movies or TV.
Plus now with the option to subscribe to updates that you are interested in young people will
be less likely to subscribe to online papers as they now can have what interest them sent to
them directly minus the filler they would otherwise have to filter through.

In 1984, Rice defined new media as communication technologies that enable or facilitate
user-to-user interactivity and interactivity between user and information. The bulk of
technology which are categorised as ‘new’ media are more often than not digital.

Web 2.0

Web 2.0 has provided a web which allows for interaction, a social web, which allows people
to reach their respective communities online (Solis and Breakenridge). As a result of these
advance it is possible to participate in more symmetric communication. PR practitioners must
have a very clear understanding of the communities they wish to communicate with if they
are to be successful.

Piaras Kelly runs an Irish blog and the focal point is PR and Irish politics. Sources such as
these have created a platform for all people to have a say. This is hugely positive but also
opens the doors to trolls. Trolls are people who choose the sieve through the internet and
target specific groups, organisations or individuals and launch attack on them in the virtual
world. Web 2.0 has created a platform to open the communication sphere but has had

negative results. The public can now have their say in a public forum and discuss whatever
issues a public chooses to discuss.

Other forms of social media include Facebook, Twitter and Linkedln. PR practitioners are
now in a position where they can now meet objectives more efficiently. There are a number
of risks attached to the implementation of new media opportunities but once the necessary
precautions are taken such as employing new media experts these risks can be mitigated.

PR 2.0
PR 2.0 uses a combination of social media tools that are available to communications
professionals which can be used to directly communicate with influencers and the consumers’
publics. Social media provides a platform which allows an approach which is directed at the
consumer. Public relations professionals now acknowledge PR 2.0 as an integral part of
strategy and planning as a way of communicating effectively to gain exposure.

Relationship Management in Public Relations
Relationship management is a critical role in the practice of public relations. One of the most
common threads across all different definitions of public relations is how the relationship of
an organisation is handled or managed.

Grunig et al pointed out that the importance of relationships can be acknowledged by
“...measuring the quality of relationships it establishes with the strategic components of its
institutional environment.” (Toth, 2008, p.453)

The importance of managing relationships has become increasingly important in a number of
disciplines. In 1999 Bruning and Ledingham said that the emergence of a “relationship” is
one of the core concepts within the practice of public relations.

An organisations relationship with publics is critical and reputation can have a direct impact
on that relationship.

Defining a public
One of the key elements for a PR practitioner to gain information is to gather intelligence on
the organisations stakeholders and publics. The classic interpretation of a stakeholder is “any

individual or group who can affect or is affected by the actions, decisions, policies, practices
or goals of the organisation” (Freeman, 1984: 25) any organisation can be in a situation
where they have hundreds, thousands or even millions of stakeholders. Any government
policy can be as far reaching as the entire population of a country. However not all
stakeholders are active or even interested in all organisations in which they have a stake in.
When you have an individual or a group who are active and interested in an organisation this
is when they make the transition from a stakeholder to a public. It is viewed somewhat
critically that people become concerned when it is issues that concern them and are then by
definition involved in them. It is as a result of this that any stakeholder can become a public
at any time once they become interested and active in an organisation. The ‘corporate
community’ approach emerged in the 1990s from stakeholder theory. Halal (2000)
encourages organisations to recognise stakeholders who can contribute to problem solving.
Gregory (2007) has taken this further showing how different fonns of communication can be
used to engage the active publics of an organisation and can help in the production of a
corporate brand. The role of managers is to create an environment where coalition draws
partners together. (Steyn, 2003) As a result of the internet this form of management is
particularly important. Publics can communicate directly to one another and set up
information resources to get people into action on any issues which they feel are not being
addresses. Having open and responsible organisations is critical as people can now view an
organisation from the outside and insiders passing information out is now a very real threat.
Public relations is a complex activity which requires a high skill set, involves the
management of relationships and evolving and dissolving stakeholders and publics. The
management of these complex interrelations calls for skills of the highest order. (Theaker;
2009)

Defining an organisation-public relationship
It was Grunig and Hunt who stressed (2000) that one of the critical attributes of organisationpublic relationship is 2communication behaviours” between an organisation and its publics.
Hung (2005) defined the organisation-public relationship as the “organisation-public relations
arise when organisations and their strategic publics are interdependent and this
interdependence results in consequences to each other that organisations need to mange”
(cited in Toth, 2008, p.445) This definition also suggests the management function of public
relations and that it is necessary that the behaviour of an organisation is managed.

Relationship Cultivating Strategies
Public relations professionals help organisations build relationships with their publics.
Maintaining good relationships within an organisation insures staffs are happy and as a result
more motivated to work hard for the organisation. Grunig, Grunig, Ehling (1992) and
Ferguson (1984) had the viewpoint that the following were what was most important in the
building and maintaining of relationships;
> Trust
> Reciprocity
> Openness
> Credibility
> Mutual Legitimacy
> Mutual Satisfaction
> Mutual understanding
Many different theories have been produced by a number of theorists such as Stafford and
Canaray (1991) who studied relationship management in a couple. Ledingham and Bruning
(2000) who looked at the maintaining and termination of relationships.

Political Parties
A variety of definitions of political parties have been provided by political scientists over
time. Edmund Burke (1770) said a political party was a group of united men who joined
together with the puipose of communicating their particular principle in the national interest.
Anthony Downs (1957) said a political party is a group of men seeking to control the
governing apparatus using legal means. V.O. Key, Jr (1964) on the American political scene.
A political party is a group of a certain type of person from the voting population who form a
group in government and in legislation.
It was William Nesbet Chambers (1967) who defined a political party as a social formation
who seek to gain power or office in government and generates in-group perspectives or at
least symbols of‘loyalty’.
Ronald Reagan (1984) said it was nothing like a fraternity because it was not like a colour or
a tie which was used to identify you. It is a unified group, a political party formed based on
certain beliefs.

Politicians
The public view a politician as their representative in the government, the voice of the
people. Samuel Johnson in his 1755 dictionary defines a politician as a ‘man of artifice: one
of deep contrivance’ It was not until during the nineteenth century, that the word takes on the
more neutral sense that it is simply the idea of ‘one engaged in political life; in conducting
the business of the state’

Voters
Voters are the members of the public who are entitled to vote in state elections. People who
actively practice voting are all key publics to any political party of politician. Voters are the
individuals who need to be targeted. To be successful in an election the highest number of
votes in order of ranking secures a position in power. Thus the voters are the most important
element in any political campaign. To be successful effective communication is detrimental.

Conclusion
Two way communications should be incorporated into strategies to cultivate relationships
with voters. A large number of authors have all made the same argument that by creating, and
maintaining relationships with strategic publics “public relations makes organisations more
effective”.

Chapter 4 Research Methodology
Introduction
The research methodologies chapter will discuss the research methodologies which were used
to answer the objectives which were laid out in the beginning of this paper. This chapter will
begin by defining what research is and discussing the selected approaches and the
characteristics of each.

Research
Rajendar Kumar explains the meaning of research as the purposeful search to information,
knowledge and understanding of social and physical phenomena. “Research is a Scientific
activity undertaken to establish something, a fact, a theory, a principle or an application.”
(Kumar, 2008)
Literature defines research as a method to gain knowledge (Redman and Mary). According to
Clifford Woody it is a process of defining and redefining problems, collecting data,
evaluating your findings and reaching conclusions.

Research Design Process
According to Ronald D Smith research design is the plan for program evaluation. He states it
outlines the criteria for judging what is ineffective and what is effective. Research design
allows us to monitor a number of issues such as the success of the project at hand, how
timing is handled during research and most importantly allows us to manage and measure the
levels of objectives. (Smith, 2002, p.231)

Qualitative versus Quantitative Research
The debate between qualitative and quantitative has been taking place for years and it will
continue for much longer. Both methods have their supporters and their critics. For example
when speaking about qualitative research Donald Campbell said “All research ultimately has
a qualitative grounding” (Neill, 2007). The opposing argument from Fred Kerlinger supports
quantitative data by saying “There’s no such thing as qualitative data. Everything is either 1
or 0” (Neill, 2007). The debate should try to focus on is not the types of research but the data
which is gathered. What I hope to do is present a brief definition of these two research
methods, present some of their differentiating characteristics and provide a conclusion to the
above question in the final paragraph.

These two methods are used to gather and summarize data for research purposes. These two
forms of research are used to prove, support or even disprove a theory, research question or
hypothesis. When and how research is carried out can be crucial in a research project.
Choosing the correct form of research is crucial to the validity of research. The research
method must be able to gather the necessary data without introducing bias or anything which
may have the findings of the research questioned.

Quantitative research is “research based on traditional scientific methods, which generates
numerical data and usually seeks to establish causal relationships between two or more
variables, using statistical methods to test the strength and significance of the relationships.”
(A Dictionary of Nursing, 2008) Quantitative research provides data which is easy to
measure. For example how much money you earn or do you own a car. These questions allow
for data to be measured accurately and analyzed efficiently. When this method is compared to
qualitative we see a clear difference in the ease of measuring findings. Quantifying
information in the form of numbers and summarizing them is a key part to this method. The
negative to using quantitative research is it can be limited in what information it can obtain.
Qualitative research is “research that seeks to provide understanding of human experience,
perceptions, motivations, intentions, and behaviours based on description and observation
and utilizing a naturalistic interpretative approach to a subject and its contextual setting.” (A
Dictionary of Nursing, 2008) Qualitative research provides data that is very difficult to
measure in actual terms for example, if you decided to measure the feeling of excitement a
person experiences when paragliding for the first time. Every individual is different and may
class the same thrill on different levels of excitement for a variety of factors such as past
experiences. When a researcher chooses to take a qualitative approach they want more
information on why a person answers a question a particular way. The negative with this
method of researching is the information gathered is difficult to represent in real terms. Once
data has been gathered usually the aim is to create a solid statistic with qualitative research
this is not always a possibility. Also the ability to generalize findings is removed once this
form of research has been chosen. Keegan says it is “precisely the rigorous, reflective,
reflexive, intuitive, contextualized subjectivity, embodied in excellent qualitative research
which is [qualitative research’s] greatest strength.” (Keegan, 2006:607)

Quantitative and Qualitative have their share of strengths and weaknesses. When using
quantitative research methods although the method allows for accuracy it can limit the ability

to collect all the necessary data. When using this method people may share information that
was not necessarily a part of the project and the data may not be recorded, opinions etc.
Quantitative data became subject to criticisms, one of these critics being the exclusion of
meaning and purpose. The argument was put forward that humans were not just objects that
could be easily measured. Humans have different purposes and meanings which are attached
to their activities. The introduction of qualitative data was able to provide the insight needed
to silent these flaws. (Cuba & Lincoln, 1994)

Qualitative research can be very difficult if trying to quantify and analyze findings, this is one
of the methods flaws. Also, when using this method generalizing findings can become
impossible. If all of your candidates give different information presenting your findings
accurately can be a lengthy procedure. “Qualitative analysis results in a different type of
knowledge than does quantitative inquiry because one party argues from the underlying
philosophical nature of each paradigm, enjoying detailed interviewing and the other focuses
on the apparent compatibility of the research methods, “enjoying the rewards of both
numbers and words” (Cdesne & Peshkin, 1992, p. 8)” (Golafshani, 2003)

Choice of Research Methodology
The semi structured interview technique was found to be the most appropriate methodology
to answer the research question as interviews, semi-structured or unstructured, are
appropriate methods when (Easterby-Smith et al., 1991, p.74):
It is necessary to understand the constructs that interviewees use as a basis for their opinions
and beliefs about a particular matter or situation;
> The step-by-step logic of a situation is not clear;
> The subject matter is highly confidential;
> The interviewee may be reluctant to be truthful about issues other than confidentially
in a one-to-one situation.

The Literature Review
A literature review is not just a means of displaying your collection of knowledge. The
presence of a literature review is a form of qualitative analysis. A literature review is a
process which is critical to allowing the researcher to gain knowledge and become a master
of previously published information. (McCracken, 1988) By conducting a thorough

examination of the literature in ones field it allows the researchers project to take issue within
their field and can benefit the manufacturing on distance. (McCracken, 1988)

By carrying out a literature review on a specific topic or area of interest when you get to the
stage of carrying out a semi structured interview it benefits the whole process. The literature
review establishes the interview format and the specific categories which need to be
referenced for the purpose of gathering information. It highlights what the interviewer needs
to ask and what responses they should listen for. Once a literature review has been completes
the researcher should be able to create an interview guide which will help keep them on point
for the duration of the interview. By creating an interview guide the researcher can gather the
most relevant information to their project.

Interviews
Interviews are a process where an individual intends to obtain information. They can be
conducted by phone, email, video conference, and letter or in person (Smith, 2002, p.269).
.411 valid ways to conduct an interview but the preferred method should be in person as it
allows the interviewer to read the body language of the interviewee. Although this is not
crucial as the main purpose of all interviews is to obtain infonnation.

The Structured Interview
A structured interview is very formal and does not allow for probing or for going off topic.
This form of interview is very restricted and needs to be closely monitored so the interview
does not go off topic and the desired information not being received.
A semi-structured interview is when an interviewer may have an interview guide to allow
them to steer the interview but it is more flexible in terms of gaining information. The
interview guide can contain certain phrases or topics to keep listening for so if they are
mentioned the interviewer can discuss these topics more. A semi structured interview feels
less controlled and people tend to become very comfortable as they do not feel as though they
are being quizzed.

The Semi Structured Interview
Semi structured interviews were chosen as a way to gather data because the aim of this study
is to measure attitudes and experiences of politicians towards different techniques used by

political parties to engage effectively with voters and the mass publics whom they need to
appeal to.

The strengths of this are the information you collect are easy to gather and are of good
quality. You can probe while interviewing so all the necessary data was gathered. The
weaknesses are that all individuals who are to partake in the interviews must be fully aware
of the extent of the interview and the project and must be willing to cooperate.
Structured, semi structured. Structured-gather quantitative

Gaining Access
Several politicians and voters were approached via email to provide information for the
project. Out of these the majority chose to participate and all who consented to participate
were selected.

According to Hart (1991) interview timing is crucial and must be scheduled with certainty of
completion. Also Hart says arriving prior to the agreed time benefits the interview as it allows
extra time information the reception. This approach was adapted during to interviews which
were earned out. All participants were briefed again on the purpose of the meeting and the
research being carried out. All were offered anonymity and informed of their rights to
withdraw themselves and the information provided during any stage of the process. All
interviews were asked to be recorded and infomied recordings were confidential and would
only be used by the researcher gathering the information and were purely for the accuracy of
recalling information. The interviews began broad and very general and funnelled down to
the more specific questions. The average length of each interview is to be in the region of 20
to 30 minutes. All participants were thanked for the contribution to the research.

Once the interviews were transcribed and analysed statements were drawn and selected to use
to portray different attitudes and opinions on the use of public relations in a general election.

The Interview Guide
The interview guide is compiled once the literature review is completed. The interview guide
breaks down the topics and specific areas the interviewer wants to examine with the
interviewee. This allows for the interview to be fluid and allows for flexibility which allows
for the gathering of much more probing and expanding into specific topics. An interview

guide is prepared to ensure the interviewer gathers all of the information needed. It also
allows for the same information to be presented to the interviewees but is not overly
structured that further probing is disallowed thus narrowing the findings of the interview.

After the Interview

The time after the interview is crucial to the validity of qualitative methods. Timing is crucial
to guaranteeing the quality of the data gathered during the interview. Following the interview
the recordings must be checked that they were successful for the duration of the interview.
Ion the time after the interview is critical in terms of reflection and analysing data, “it is a
time of quality control to guarantee that the data obtained will be useful, reliable and valid”
(Patton, 1990, p. 140)

Analysis of data

As mentioned previously all of the data gathered by the interview was selected and followed
with the aid of an interview guide. By using an interview guide the basis for the semi
structured interview is formed. General statements and direct quotes were presented as a
source of qualitative data. Patton also noted (1987) by using quotations the participant’s level
of involvement and emotion, their thoughts and experiences could be revelled.

Possible Limitations to Research

There are few limitations to using semi structured interviews. However participants may have
a certain view point and may introduce a bias into the interviewers’ findings. If participants
are biased on a particular topic they may not be as honest when being interviewed. This could
jeopardise the validity of the information gathered and as a result the reliability of the
findings of the project. This is why the presence of an interview guide is appropriate. The
interviewer should try to ensure only the appropriate questions are asked to reduce the risk of
any bias entering into the findings of the study.
The issue of time management is crucial. There are so many aspects to take into account
which are all hugely time consuming. Time must be allocated for the transcription of the
documents and because of the number of participants in the semi structured interviews no
generalisations can be made as the sample size was simply much too small.
All participants were informed of the purpose of the research being carried out. Also the
participants signed consent forms and were made aware that they could remain anonymous or
remove themselves from the study at any time.

Discarding Alternative Research Methods
Originally focus groups had been an intended form of gathering information but the form
chosen in the end was most suitable for the research question. The use of questionnaires was
also discarded as the researcher felt the data would not benefit the research findings and as a
result would not be used as it is a hugely time consuming way of gathering and analysing
data. Although semi structured interviews are time consuming the researcher thought they
would be the most appropriate way to address the research for this project.

Conclusion
Semi structured interviews are advantageous because exploring relationships of politicians
with their publics. Interviews for in depth information and allow for the interviewer to probe
more into the answers they receive from participants. There will be fewer misunderstandings
as a result of the presence of the researcher and if any occur can be resolved immediately to
allow greater sensitivity. Participants have more freedom in answers and can discuss
truthfully opinions, attitudes and experiences. There is still however a huge gap in the new
media infonnation and not a great deal of literature is available on the topic of new media.
Therefore it is the people who are using media in their everyday lives are the most
appropriate candidates for participation as they deal with these issues on a daily basis.
Interview takes time, from organising the date and location to travelling to interview,
conducting the actual interviews, transcribing and findings from the inteiwiew. It is believed
for this technique however that the pros outweigh the cons especially with follow up
questions. The end result is quality information and knowledge on the feelings, experiences,
attitudes and opinions of the participants.

Some of the participants who contributed to this research were unwilling to be named in this
paper. As a result of the nature of the topic many were unwilling to participate unless they
were guaranteed anonymity. Some felt if the content was collecting by opposition it may be
used out of context and falsely presented to the public. As a result the researcher concluded to
name none of the participants and provide a cover for their names;
> Interviewee 1 is currently sitting in the Dail and was a crucial means for gathering
insight from a sitting politician.
> 1 interviewed Amy O’Flaherty. She was a parliamentary intern and has experience in
election campaigns and left to take up a career in recruitment. Now Amy is taking a

year to travel America. She was selected because the number of sitting parliamentary
assistants who v/ould not participate in the research was too high.
> Interviewee 3 is Grace Lombard. She is a graduate selected to provide the voter
perspective from a more social media friendly age group. Also separate from the
social media element is the way the interviewer wanted to gain insight into how voters
felt they were being communicated to and if the tactics being used were being felt on
the other side, by the voters.
> Interviewee 4 is Lee Daly. He is a store manager in a busy shop in Fermoy. He is 25
years old and is living on the outskirts of Fermoy. He was interviewed for the same
reason as Grace to see what voters attitudes were to politicians. This shows if tactics
work on attitudes.

Chapter 5 Findings and Analysis

Introduction
The purpose of this chapter is to identify the methods political parties use to create and
maintain relationships with the voters, with a specific focus on election time.
The data which is presented in this chapter will look at the general election of 2011, with a
specific focus on the Cork East constituency. It should be noted that although these political
groups are mostly long standing parties the representatives are utilising new initiatives to gain
and maintain support at a local level.
The findings will be presented in the following parts:
> First will be insight into the different roles and characteristics of different political
parties and the duties of party representatives within each of this types of groups.
> The different communication techniques used by political parties to determine the
information the public have access to and how that infomiation impacts on the
decision making process of voters. As a result how the information affects the thought
process and effects the outcome of an election for a political party.
> The next part of this chapter will look at how political parties practice “excellent”
public relations through two way dialogue with their voters in order to create and
maintain relationships with all potential voters.
> The final and most important part aims to identify if the use of public relations is an
effective tool in the practice of modem day politics.

Roles and Characteristics of Political Parties
The function of political parties is to provide a place where people with similar points of view
and ideas can join together to express these views. Parties tend to form because not all people
have the same beliefs and opinions. It is almost human nature for people to have varying
opinions.
Differing opinions and points of view should not be denied. All perspectives deserve to be
heard. As a result these parties are formed as individuals of a specific belief unite.

Definition of Political Parties
A political party is a group of people united over a core belief or beliefs. By forming a
political group the aim is to potentially run in elections and gain power to exert influence
over the decision making process.

One of the authors mentioned previously, Edmund Burke (1770), said a political party was a
group of united men who joined together with the purpose of communicating their particular
principles in the national interest.
The Irish model of democracy allows people and parties to voice their own opinions. The
Dail provides a location for all our party representatives to meet and argue about the topics at
hand. In some instances debate can take place over an extended period and on vote days the
arguments are presented and a vote is cast. Consensus and compromise are imbedded in the
Irish system. Especially since the proactive of party coalitions has become such a prominent
feature in our governments.
The Irish political system has always been very local. The system is loeal in the sense of local
TDs who call door to door in the run up to election to meet the voters. If a candidate does not
call to your door and ask for your vote some individuals tend to take that to heart. As a result
of the representation provided in this country many voters will know their local political
representative but they also know the opposing candidate. Many Irish have adopted the
attitude of Til vote for whoever fills the pothole outside my door mentality.
In the Irish political system it is becoming more unlikely that there will ever be one clear
winner. Some people disagree with the majority some join forces with the majority in a
coalition so they can attempted to exert some influence on government. People are more
willing to accept decisions of they feel their point of view has been put forward well.
In terms of political party characteristics political parties are formed upon a foundation, and
are organised to support and advance a particular platform or set of principles. In Ireland
there are a number of parties such as, the Labour Party, Fianna Fail, Fine Gael and a number
of independents. However after the general election of 2011 the dominant party is the Fine
Gael party with a coalition with the Labour party.

Each political party, regardless of coalition will typically have national and local
organisations that will help select, support and fund the candidates whom they wish to
represent their party and the views of the party. It is not uncommon that in a personal level
candidate can have differing points of views but as a party they individuals tend to stand by
one another on what the opinion of the party is. This is a practice which is referred to as a
Party Whip. The logic behind it is a party must show a united front and no one candidate
should speak out against the party and this can exude a feeling of instability within a party.

Voters and the Voting System
It is during an election that voters can vote directly to elect their local and national
representatives. PR-STV as discussed previously is the chosen method of voting within
Europe for a variety of reasons (Sinnott, 2003). This voting system in particular allows for
voters to select between individuals and not focus merely on policy and parties. PR-STV is
targeted at separating party politics from the voting process and focusing on the individual
candidate and the relationship they have with their own constituency.
PR-STV from the point of view of the general public and the masses who vote is simple to
understand. A list of candidates is provides and they are then voted for in preference. The
number of preferences chosen by the voter is only limited by the number of candidates. The
preferences as 1 mentioned is only limited by the number of candidates but each voter only
have one single transferable vote. The voter is essentially asked to present a personal
sequence of the preferred candidates. The logistics and the mechanics of this voting system
are complex and the number of voters who fully understand this is limited but the system
presented of ranking preference is very easy to understand.

The system of PR-STV makes it possible to provide the minority with representation and
have a say in their government. PR-STV is enshrined in the Irish Constitution which cannot
be changed unless the changed is approved by referendum put to the public. This has been
attempted on two occasions and on both occasions rejected, by a landslide on the second
occasion.

In terms of voting behaviour Irish citizens have the right to vote and choose their
governments during Dai I elections. In the run up to an election each political party presents

what they feel is the best set of policies for the country and offer rival governments options
for the public to choose between.

When asked about voting behaviour and attitudes towards political parties the feedback was
similar in different age categories. The younger voters seem to feel like low priority on the
agenda of politicians while the older voters feel they are no longer viewed as relevant. When
speaking with active members of political parties they believed they targeted all age groups.
Younger and older voters have in common the fact they favour a politician who will work for
them as opposed to voting for a person because of the political party they are affiliated to.
The mentality of ‘whoever gets the job done gets my vote’ is strong across the age groups.
It was Michael Laver (2003) who explained how Irish voters at election time express
preference between candidates and not political parties-in 40% of cases the voters claim their
support for a candidate would not change even if the candidate were to join a rival party. This
v/ould suggest the standard practice of a party in the lead up to elections is not as effective in
Ireland as it appears voters “...social and demographic backgrounds, rather than their detailed
policy preferences, that have the biggest impact on party choice.

Irish voters expect nothing less than a presence in the local community by representatives.
They feel it is the obligation of their local representatives to take up their personal or
communal problems grievances. They feel representatives should take up these personal
issues with the government department who is most appropriate (Gallagher and Komito).

The demand on representatives for a strong local presence is not exclusive to Irish politicians.
Across Europe and the world, people have come to expect much more on a personal level
from their political representative. Within the Irish political system the constituency role of
TDs is central and its consequences shall continue to be debated for years to come.

Publics

While carrying out research for this paper I spoke with people who have notable political
presence and on the topic of publics. They felt that identifying a public was perhaps the most
straight forward part of their job. As far as the political representatives 1 spoke with anybody
over 18 and is a registered voter is a member of their public. Although it is easy for a political
party and their candidates to identify their publics it is after this the difficulties emerge. Any
person over 18 is a huge public and finding a method which will have an impact but remain

cost effective is not easy. Some parties as I mentioned earlier are described as catch all but
communication techniques are not always catch all.

One would image with the strides made in terms of social media and the way social
networking and the internet in general have taken off targeting individuals would be easy.
Finding your public and targeting a message is not impossible but having a message which
will not simply be turned off because it was not interesting is another. All political parties
have WebPages but are these pages effective. An article published on the Guardian webpage
in March 2012 by Rob Weatherhead pointed out “Studies have shown that 32% of consumers
will start abandoniim slow sites between one and five seconds. Bounce rate can be improved
by up to 30% with the reduction of page size and resulting speed improvements. A one
second delay in paue load time can result in 11 % fewer page views, 16% decreased customer
satisfaction and 7% lost conversions.’’(The Guardian webpage)

A way of targeting students as a public does not however start once a teenager turns voting
age. The first stage where efforts are made to make contact with young voters is in colleges.
Universities like University College Cork and Trinity all have active political societies such
as YFG, Young Fine Gael, Labour and Fianna Fail. These are groups which offer students
the comfort of a society while educating them on the political process. When speaking with
students on the experience of these groups the feedback showed although they did host
debates and social events, turnout at weekly meetings was a fraction of sign ups. When
looked at further students explain for a signature and their email they can claim goodie bags.
There is a vast difference in the number of students who sign up for these groups and the
number who attend functions. This implies the number of students registered for these
societies does not adequately represent the number of students who have a genuine interest in
these groups. When asked about the figures being presented for support from youth in college
and this information politicians and reps were not available to comment.

Model of Communication
All politicians claim their offices and their political parties have a system of two way
communication with their constituents, especially when the need for accurate feedback is
crucial, like during a general election. However in the lead up to an election there is a need
for relevant up to date information which has been gathered consistently to obtain the most
reliable results. This is a form of primary research which mirrors what was discussed by

Tench and Yeomans (2006). They stated that the primary goal of two way communication is
relationship building.

All political parties and political representatives take the opinions of their publics seriously
and try to incorporate as much as they can. Amy said “It is also important to understand that
an election cannot just be won on listening to what the public want. They public want so
much that it would be impossible to satisfy everyone. Strategy is very important during this
process. The nature of our voting system means strategy is key to success. You must
remember that by voting in preference unless all voters vote in the same sequence your party
may get the most votes but get no seats unless preference is carried out correctly. Usually
during an election posters and leaflets are sent to voters with the preferred preference of the
party. If all voters for the party were to vote in the same sequence the likelihood of winning
three of the four seats in a constituency like Cork East would be greatly improved. Most
people do not fully grasp this concept and vote for the person not the party which has lead to
a lot of defeat in the past.”
None of the political groups communicate with voters in any form of a personal way. All
parties communicate with their voters in a generic and unifonn way. However, if a specific
communication is made and targeted at an individual in most cases a personalised email or in
some instances a phone call is made. Due to the volume of publics individual or personal
communication is only made once instigated by a member of the public.

Communication Techniques
While every political representative whether they are a member of a political group or an
independent candidate, they all claim to be avid supports of a two way fonn of
communication. However, when communicating with their publics it is often one way models
which are used to communicate with publics. It is these methods which present the image
these individuals want to have portrayed with no clear way of publics to respond. These
methods are what Grunig and Hunt made reference to with their model of press
agentry/publicity (propaganda) and public information.
After asking political representatives to list what the normal form of eommunicating with
publics was the following list was put together;
> Clinics
> Party Newsletters

> E-Newsletters
> Personal political webpage
> New social media, particularly Facebook
> Meetings hosted in local communities

Clinics
Clinics are hosted by local representatives within their constituencies and provide publics the
opportunity to come and meet with their local representative to discuss issues which they may
need help resolving. Clinics are advertised in local papers so all members of the public can
have the opportunity to book time to meet there representative. These clinics are hugely
important to representatives as it allows one on one communication time with their voters.
These clinics are not just attended by local representatives but by members of their team so as
many people can be met as possible. Interviewee 1 stated “Not all problems are resolved
during clinics but it is a way for us to get an understanding of the issue and get the ball rolling
on doing whatever it is we can do to help.”
He then added “The issues people want to discuss can range from personal to governmental.
No two problems are the same and this is why 1 feel clinics are so important. It is a way of
stepping back to where it matters. Whether it’s a query on planning permission, grant
applications, property charges or the upcoming budget everyone has their opinion and this is
a way to allow them to have their say and potentially make a real difference.” The
interviewees agree that clinics are very time consuming and increase their work load
enormously but are vital to guarantee votes. The seat of a politician is never guaranteed and
from the day they are elected they must be seen to be helping their area if they hope to secure
another term. Amy said “By no means is the pressure off once you get your seat that’s when
the real work starts.”
All of the representatives agree that this is a great way of having two way communication but
is not suitable to all. An old work colleague of mine felt, “It’s rare enough you would see a
young person at one of these.”

Party Newsletters
These are produced at different times of the year to give members an up to date letter on the
current status of parties or political representatives. These usually contain information on
different policies the representatives are looking into or may be lending support to or
opposing. A breakdown of what representatives have been up to over the months can

sometimes be included. This is a one way form of communicating a message to the public’s
of what a representative wants them to know they have been doing. On a local level these are
usually filled with appearances or policies which affect them on a community level.
Interviewee 1 described it as important for keeping voters informed. After speaking with
voters their opinions varied, Grace said “It is kind of how they say, look what Tve been up to,
look how great I am. Vote for me! What I think they should show is I went on an all expenses
paid trip here and this is how much the tax payers paid for it.” Compared to Lee whose
opinion was “I have never got one but if it’s like any normal newsletter it’s the highlights of
the past weeks or months.”

E-Newsletters

Similarly to normal newsletter representative and parties have their own newsletters which
are sent electronically to publics. These e-newsletters tend to be more information and up to
date as they are sent more regularly. Normally there is an e-newslcttcr sent once a month. ENewsletters are a very cost effective way of communicating with voters and they can also be
targeted by area. For example in a constituency like Cork East this is a very broad area so the
newsletter can be altered by area to give voters areas priority in the newsletter they receive.
This reinforces the feeling of being an important part of the voting cycle.

Personal political webpage

This is the most effective way to keep up to date with your local representative and also most
of these pages provide portals for you to contact them directly. With this in mind it is still a
very one sided way of communicating a message as these pages normally only link the
positive and not the negative of a representative. Although there is the option to communicate
it is not done publically and questions and queries are monitored.

New social media, particularly Facebook

Interviewee 1 had a particularly strong presence on Facebook and said “its just good sense”
before pressures led to him removing the page. Interviewee 1 said he felt traditional media
like The Avondhu were still great for clinics but social media are growing in importance. He
still feels as though he is working on the online presence he has. All of the interviewees
answered Facebook and Twitter when asked the new media tools they are using to keep up to
date. The fact that all of these groups are using these forms of new social media shows the
importance of communicating with their publics on an informal level.

All of the representatives acknowledge that feedback from Facebook and Twitter is
immediate and can be processed used to better the issues and policies being discussed.
Facebook and Twitter allow you to monitor activity and get honest participation from
individuals you may never get to access. lnter\dewee 1 said he prefers Twitter as he feels it is
easier to control. These methods are not being used by all politicians but most and some have
them but do not use them effectively which can sometimes be more damaging. If a social
media site like a Twitter or Facebook account is opened it really needs to be committed to, if
you want to make it a success. It can be a huge task to monitor and control and does impact
heavily on a representatives work load but most representatives believe it is important to have
two way communications and believe the immediate responses are vital.

Meetings hosted in local communities
Political parties like Fianna Fail and Fine Gael host meetings which the public can attend to
discuss for example an upcoming election and how to tackle it. These meetings are open to
the public, allow for Q&A and take public participation very seriously. These meetings help
with ideas for campaigning, raising funds and gaining volunteers to make all of the plans a
reality.
Amy thinks “You are providing an experience and personalising the election. People get very
passionate about these things and it is important that you use that passion and target it to
achieving success.” Many representatives believe that it is these meetings which help to
cultivate lasting relationships and support with voters. Interviewee 1 said it is a great way to
communicate with people in a face to face environment. Interviewee I still uses both
traditional and new media to advertise any clinics or meetings he holds because he finds both
methods work just as well.
The fact that these events will more than likely continue to occur forever highlights the
importance of two way communication in engaging voters. They want to help their
representative win because they want to be represented by the best candidate for the job.

Excellent Public Relations
The next part of the research investigates if political representatives and political parties
practice “excellent” public relations through two way dialogue with voters to gain support by
relationship building.

The excellence theory of public relations is a concept put forward by Grunig and is a general
theory which was devised over a 15 year period. Over those 15 years Grunig examined the
best practices of communication in management and three books were published containing
the findings. This theory includes a number of middle range theories on publics, strategic
management, and evaluation of public relations, diversity, ethics and social responsibility.
Firstly the excellence theory explained the value organisations and society should place on
public relations and the social responsibility of managerial decisions and the different
relationships with organisations publics. According to Grunigs theory organisation must
behave in a way that satisfies the goals of stakeholders. The Stakeholder Theory. If an
organisation does not behave in this way stakeholders have the option of opposing the
organisation or pressuring the organisation to change. It is as a result of this theory it is
evident that none of political parties examined practice excellent public relations. Political
representatives use one and two way communication and do not always satisfy the needs of
all of their publics which can lead to change in public opinion. Also actions of political
parties can lead to dissatisfaction with representatives which can affect the support of
stakeholders.
Most of the political parties in the Cork East constituency believe a healthy balance of one
and two way communication is the best approach to success. One representative said, “It is
vital to use both if you want to communicate your message and reach as many publics as
possible.” This practice goes against the “excellence study” where two way symmetrical
communications is pivotal to the practice of excellent public relations. With this in mind
Grunig et al (1992) recognise that in reality a combination of both asymmetric and symmetric
approaches are used more often. It is evident from research carried out that political groups
use feedback received from publics in the different communication strategies they employ in
practice.

Many political parties and political representatives are not qualified in the practice of public
relations thus many who are in the position to do so employ public relations staff to help
them to try and achieve excellent public relations. Sometimes the staff employed to carry out
the task do not have public relations qualifications and this supports Grunig et al (199) when
saying that many PR practitioners do not fully understand the excellence ideas. This said the
larger political parties all have teams of experienced PR professionals working with them on
a full time basis. Grace said, “It just makes sense really, nowadays it goes unsaid, a PR

professional is crucial to have on board. This is especially true in politics.” From meeting
with political groups there is a clear understanding for the role of public relations. One of the
core characteristics Grunig et al (1992) acknowledge is the importance of top management
support with a clear support in a support organisation.

Many members of the public spoken to while gathering primary research do not acknowledge
a real relationship with public representative. Political representatives have certain definitions
for different voters and some are categorised as a guaranteed vote because both parents are
known or there is a family history for support of a party. In reality voters feel no true
connection on a daily basis, one voter even describe the relationship they have with politics
fake as a result of timing. Grace said “1 only meet local politicians and candidates for
positions in the weeks leading up to an election. It’s all very smoke and mirrors; now you see
me, now you don’t. I just feel you have a relationship and once they got what they wanted,
your vote and that’s it. 1 find the whole thing just a small bit disheartening at times.” Other in
contrast disagreed, Mary Maye said “1 do feel a good connection or relationship with one of
my local representatives in particular. His staff always answers my calls or emails and 1 have
even met him face to face to discuss issues 1 needed help with. People 1 think are unrealistic
in their expectations. No one person can contribute to the running of our country and still be
in their constituency 7 days a week to discuss every little problem. That said many 1 have
encountered still try their hardest and that is what counts for me as a voter.”

Relationship management is increasingly being acknowledged across a number of disciplines
as an important issue. Many theorists have come to believe that the function of public
relations is to help with enhancing long term relationships and trying to evolve long term
relationships with the key publics. This supports the role of a communications officer
promoting the creation and maintenance of relationships and communication.

Each of the political figures and party representatives and some of the public are agreed that
the importance of relationship management should remain a priority to the increase of voters
for individuals and by association parties. Political representatives who focus on their image
and trying to interact more with voters will create strong support for the representative.
Satisfied publics will then more the likely remain engaged with this representative then if
they were not satisfied. Engaged publics are more likely to remain infoiTned and active within
an organisation.

It might be important for political representatives to evaluate current eommunieation methods
and determine the effectiveness and the return on the resources used to utilise some m.ethods.
In addition politieal representatives should hold a communication focused information group
whieh would allow publies to provide feedbaek on the methods currently being used and as a
result the political representatives eould analyse the effeetiveness of the tacties eurrently
being used. This would allow politieal representatives to identify the needs and what satisfies
their publies. This is similar to what Pearson (1999) proposed that when individuals are
satisfied that people are more likely to be responsive when they are satisfied.

Public Relations and Political Parties

The very final part aims to look at and identify if there is an understanding that publie
relations is an important part of alumni relations. In 1987 it was two researehers Keen and
Greenhall who went on reeord stating that a good public relations strategy can contribute to
the overall effectiveness of the institute and all its activities.

All politieal representatives were in agreement on the faet that political representatives in
everyday life had to have some of the skills similar to a PR professional. One political
representative believed that a large part of their job was image management and ensuring
their image was always of a eertain standard and if associated with a party the image of that
party must be maintained. From meeting with constituents to attending loeal events, to
enhanee the image and the appeal of that political figure.
It was stated one of the keys roles was to promote the political representative to the external
audienee. One politieal representative said, “Although 1 am not a PR professional it is what 1
do every day. I want to present myself and my policies and beliefs in a way whieh will help
to public relate to me and understand I am the same as them and I want what they want. I
want to represent them in the best way possible. Everyday people want to hear what you want
to say and you must deliver. One mistake can be crueial.” Not all politieal representatives are
qualified to take on a finaneial role, a marketing role or be experts when it eomes to dealing
with the media but people expect them to be able to deliver that paekage once they have our
vote. When Cutlip et al (1994) diseussed the role of a PR praetitioner and the different
responsibilities involved one of them was the ability to eommunicate with ones publies and
the ability to coOordinate activities that effect the organisation and the relationship it with its
public.

Chapter 6 Conclusions
This section will set out the conclusions reached. These will then be followed by
recommendations and the implications these have on practice and future study.
The following conclusions emerged:
> The role of political parties and the need for public involvement allows the
representatives to maintain two way contact with publics.
> The structures and levels of funding and understanding to the need for communication
vary across parties.
> All of the political representatives interviewed asked to be unnamed during the
research project. Political representatives were both sitting and not sitting in the
current Dail.
> The publics reached by parties and representatives cover the age group of over 18s.
> There are a number of communication techniques used such as e-newsletters, clinics,
traditional and new media.
> Most political parties use some form of new media but not all are using it to its full
potential. Political representatives have mixed views on the importance of new media.
Publics feel it is necessary to have new media to create relationships with local
representatives.
> Publics tend to vote for individuals and not for the party there may be affdiated to.
> Creating and maintaining relationships is always a priority in politics, regardless of
impending elections.
> Building relationships with voters of any age according to those interviewed is what
will decide the faith of the political representative’s seat. As a result it is hugely
important to the effectiveness of the political representative.
> None of the political parties have fit the criteria set out by Grunig et al (1992) in the
excellence study.

Chapter 7 Recommendations
> Political parties need to stop viewing their publics as anyone who has the right to vote
and look at sub categorizing their voting groups. By trying to attract all publics with
one technique is not a good move. Different publics cannot all be catered for in the
one way.

> Political parties and public representatives should consider on concentrating on a
number of different methods contact all publics. To find one all encompassing method
is unlikely so a number of methods need to be identified and executed on a permanent
basis.

> Consistency needs to be incorporated into all political parties and all political
representatives mandate. An increase in activity in the lead up to an election is no
longer accepted by the voters.
> Senior members need to better understand the need for public relations, not just in
image management but in management of the political group. Public relations can
play a significant role and should be acknowledged for the potential it can have.

> All political parties have at least one PR professional employed. However on a more
intimate level not all local representatives have a qualified PR professional in their
personal office. A PR professional for all political representatives regardless of party
affiliations is essential.

> Political representatives need to acknowledge the implications of public relations on
the member being presented and the overall role that PR can play in contributing to
the overall effectiveness of not just the candidates but to the party.

Chapter 8 Limitations of the Study and Further Research Recommendations
> The function of political parties and political representatives is a common and historic
concept. It would be interesting to do an in-depth study of the historic methods used
in the lead up to elections. Once again with a focus on the Cork East constituency as it
had such an interesting history and rocky start to becoming a constituency.

> As a result of political representatives not having any contact information available
from the researcher research it would most definitely be advantageous to interview
every member from the Cork East constituency who ran in the most recent election.

> It would be interesting to revisit the use of PR communication, particularly social
media in a number of years to see how the use and interaction will change if at all.
Currently social media is an element but politieal representatives who were
interviewed still view social media as somewhat unknown group. Once they have
become more familiar with the technology and its potential to see how it is utilised
would be very interesting.
> It is worth acknowledging the interviewees, especially from a political party or
political representatives were very uneasy about committing to interviews. Thus there
is a chance the information gathered may be biased or untruthful. This will open up
the potential for the validity and reliability questions to be raised.

> Further investigation into the linkages between old and new media on the behaviour
of voters may be useful for parties when determining the allocation of resources
during elections.
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Appendices

Dail Summary

Elections
2011 general election
2011 general election: Cork East
Candidate
Party
I Labour Party Sean Sherlock

2^'

^41st Pref Count 1 Count2 Counts Count4 Counts Count6 Count?
20.8 11,862

Fine Gael

David Stanton

17.6

10,019

10,047

10,618

11,081

12,471

Fine Gael

Tom Barry

10.2

5,798

5,888

6,097

6,397

8,898

9,726 11.450

Sandra McLelian

11.1

6,292

6,345

6,877

7,203

7,528

7,586

9,785

8.8

5,024

5,066

5,145

7,811

8,401

8,478

9,136

10.0

5,701

5,873

6,388

6,790

6,976

7,097

5,444

jsinn Fein
Fianna Fail

Kevin OKeeffe

1 Labour Party ■John Mulvihill
Fine Gael

Pa O'Driscoll

8.8

5,030

5,086

5,236

Fianna Fail

Michael .Ahern

8.1

4,618

4,634

4,798

Paul O Neill

1.9

1,056

1,064

Green Party Malachy Harty

1.1

635

640

Independent Claire Cullinane

0.9

510

513

Independent Patrick Bulman

0.4

212

213

Independent Paul Burke

0.3

176

177

1 New Vision

Electorate: 83,651 Valid: 56,933 Spoilt: 526 (0.9%) Quota: 11,387 Turnout: 57,459 (68.7%)

Sample Invitation to Participate

Name
Address
Date
Re: MA PR and New Media Thesis Interview
I am currently in the process of completing a thesis for a Master’s Degree in Public Relations
in Cork Institute of Technology. My thesis title is “How do Political Organisations Maintain
relationships with their publics. A PR perspective.”
As part of my research I would like to carry out an interview with you to discuss your views
and experience. The interview would take no longer then 30 minutes. All data will be
presented in the thesis as generic data and your party or you personally will not be named.
1 realise you are very busy, especially at this time of year but if you could take the time to
contribute it would be greatly appreciated. If you would like to speak to me further please
feel free to contact me by phone at 087-1111111 or email at aislainn.mave(ic/)mvcit.ie
Kindest Regards,

Aislainn Maye

Consent forms template (template as participants did not want names disclosed in any
way)
Written Consent Agreement and Signature Sheet
Study Participation
Are you interested in participating in this study? Yes/No
Consent to Record Interview
May I record this interview? Yes/ No
Consent to Quote?
I may wish to quote you from sections of this interview
Do you agree to allow me to quote from this interview? Yes/ No
Please initial the following statements
______ 1 understand this is research as a part of a Masters in PR and New Media for
Aislainn Maye
_____ 1 understand this information may be used in a Master’s thesis
Subject to the agreed conditions, I authorize Aislainn Maye to use this interview for the
purpose of research
Signature___________________

Date

Interviews

Interview 1-Grace
1. What is your definition of political parties?

R: They are a group of people who want the same things for our country and work to
gather to get into office and make these things happen.

2. What is your definition of public relations?

R: Communicating what you want people to see.

.3. You’re a graduate of University Limerick and you studied business. What encounters
have you had so far of a political nature?

R: I’m 24 so I have voted I think twice. I think I could have voted more times but with
being located in Limerick for college coming home to vote was never high on my
priorities list. That said I may not have voted even if I was home.
4. Why not?

I can’t say I have no interest in politics but I don’t think they have any interest in me.
I would love to know more about politics and how our country is being run but it’s
not always that easy.

5. You find it difficult to get information on political parties or representatives?

R: Kind of yes, I mean most of them have websites and Facebook accounts and stuff
but I think a lot of it is one sided. I’m a bit of a sceptic so I find it difficult to believe
what these sites say. Especially when one party says we’ll do one thing and the
opposition jumps in and deems it impossible or a lie and they have reasons for saying
they lie. With both sides playing that game it’s difficult to understand.

6. Have you ever contacted a politician for a personal reason?

R: Definitely, my grant was showing no signs of coming so I contacted two of my
local representatives from different parties for help. One of them was useless and
dodged my calls for weeks after. The second guy had his secretary call me a week
after I queried to make sure I know I wasn’t forgotten and kept me updated on
everything they done. That’s why I voted in the last general so the candidate who was
a waste of time wouldn’t win out and the candidate who helped me lose. As far as I’m
concerned he earned my vote.

7. Did the candidate you vote for win his seat?

R: He did but the other guy got a seat too so it was a bit sweet and sour for me but a
wins a win.

8. How did you get in contact with the candidates?
R: Both via email I got of their personal sites, I was a small bit surprised how easy it
was to contact these people but I guess that’s the point of what they do.
9. Do you feel you have formed a relationship with your representative now?
R: The guy who helped me I now follow on Facebook, I check out his different status
whenever they come up. In terms of relationship whenever people are complaining
about politics I have to be honest and I agree except when it comes to XXX. He
helped me out and done what he said he would and I would defend that to anyone. It’s
not often I reach out like that and ask for help but he made it seem like no big deal.

10. Do you know much about the party XXX is affiliated to?

Not much but I don’t think I need to really, if I feel a certain way on a topic I just pop
in Facebook and let my opinion be known. Fm a realist and understand it can’t always
be my ways but this guy’s Facebook is like a forum and we can talk about it out
rationally and he
weighs in sometimes. It really makes me feel involved.

11. Do you think by this representative building a good relationship with you influences
your voting attitude and behaviour?

R: 1 do hate to admit it but definitely. I know 1 am not the most informed and I still
don’t have a huge interest in politics but if 1 heard he was tailing in the polls I would
make sure 1 voted and would try to influence my friends. 1 mean I can vouch for him,
he helped me and 1 believe he would help me again.

12. Do you think politicians use PR and how do you think that impacts you?

I think the open communication is the best method they use. Times are changing and
politicians now see the importance of public opinion and now with advances in social
media etc people who would never meet in real life can talk and share views. 1 think
PR is being used to encourage openness and honestly. Of course that’s doesn’t apply
to everyone but it does to most. Pr gets dubbed as spin but 1 think that’s old school PR
it doesn’t work like that anymore. 1 think what happened with me was PR influenced
and 1 am delighted it did.

1: Thank you!

Interview 2 -Lee

1. What is your definition of political parties?

R: A group of people who you turn too if you need help with a problem. They work
for the people to try and help the citizens get what they need so they can keep their
seats.

2. What is your definition of public relations?

R: Creating an image or a brand that you want to be projected to the public. Like the
image of a public representative who wants to help, sometimes even an image of they
really care and need to represent. Obama is an easy example of what i’m trying to say.
It’s just how he comes across.
3. You’re a store manager in Fermoy. What encounters have you had so far of a political
nature?
R: I’m 25 since July and 1 try and vote but sometimes 1 don’t make it to the polling
station. It really depends on what the vote is for, if 1 don’t understand it or know what
its about I wouldn’t vote. 1 don’t see a point in me voting on something 1 don’t know
about if 1 vote the wrong way. 1 know a lot of people who vote to vote and 1 don’t see
a point in that because in the long run it might be more damaging. If 1 vote on
something I don’t understand it might lead to something I am opposed to, so my
mindset is if 1 don’t know what its about 1 won’t vote for it.

4. Would you like to know more about what’s going on with your local politicians?
R: For me anyway, 1 work in a busy shop and I meet hundreds of people every week. I
do hear a lot from colleagues and customers. 1 listen to the radio all the time and I
read the papers every day. If 1 hear about something that’s going on that I’m
interested in then 1 listen to what’s being said and read all the write ups in the paper. 1
don’t think it’s a lack information for me personally its just so many of the things that
become high priority in the news have so many different angles. 1 find if you have one
party with a policy everyone comes out and says different things about it. Then at the

end of it all you don’t know what to believe. There’s heaps of information just how do
1 know what is actually true.

5. You find it difficult to get information on political parties or representatives?

R: Like 1 said not really a lack of information. I think you can find anything on the
internet and parties are not overly shy especially if its something they know the public
will receive well. But like 1 said if it’s something I feel that doesn’t concern me then I
do look for it. Like 1 know all of the trouble with fees that seems to be never ending
but it isn’t something 1 worry about because I work full time so I don’t look for the
information.

6. Have you ever contacted a politician for a personal reason?
R: Not yet. 1 wouldn’t really know how to go about it. 1 know they host clinics where
you can meet them so 1 suppose that would be a way. 1 would probably Google search
an email address or a number if 1 did need one though. That’s how 1 find a lot of stuff
1 need whether its contact information or even directions.
7. Did the candidate you vote for win his seat?

R: He didn’t but the last time 1 voted 1 voted for who all my family were supporting.
So the loss didn’t affect me

8. Do you feel you have formed a relationship with your representative now?

R: Not at all. I don’t feel connected but that’s like I said before because I haven’t had
a need to. I know my sister and my parents have a lot of time for one of the politicians
who holds one of our constituency (Cork East) seats but for me they are Just doing
there job, whatever it is this week, children’s rights or budgets.

9. Do you think if you had a good reputation with your representative it would influence
your voting attitude and behaviour?

R: More than likely if I needed something and 1 asked one of than (representatives)
for help and one helped I would vote for them. I guess I would feel obliged, they help
you so you’ll vote for them so would be bad form if you didn’t. Don’t think its a rock
solid relationship though its very for show. They help you to get your vote and I think
they know if they don’t help you and someone else does you’ll vote for the person
who helped.

0. Do you think politicians use PR and how do you think that impacts you?

I think they (politicians) use PR in positive and negative ways. They only pay for the
negative when they get caught out though. If PR is used to promote communication I
am in full support of it. PR is good in the hands of the good but can be used for bad
things too, not to be dramatic but it can be used to damage people as well as help
them. Like 1 said though if it’s the PR that encourages relationships and
communication then 1 can’t really argue with it.
Thank you!

Dail Summary
Party

Num.
Seats

%
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Age

20

65

35
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17
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Ireland
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Total
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ELECTORAL (AMENDMENT) ACT 2005
IRELAND
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Elections
2011 general election
2011 general election; Cork East^'^^
Party

Candidate

% 1st Pref Count 1 Count 2 Count 3 Count 4 Count 5 Count 6 Count 7

Labour Party Sean Sherlock

20.8 11,862

Fine Gael

David Stanton

17.6

10,019

10,047

10,618

11,081

12,471

Fine Gael

Tom Barry

10.2

5,798

5,888

6,097

6,397

8,898

9,726

11,450

Sinn Fein

Sandra McLellan

11.1

6.292

6,345

6,877

7.203

7,528

7,586

9,785

Fianna Fail

Kevin O’Keeffe

8.8

5,024

5,066

5,145

7,811

8,401

8,478

9,136

10.0

5,701

5,873

6,388

6,790

6,976

7,097

5,444

Labour Party John Mulvihill
Fine Gael

Pa O'Driscoll

8.8

5,030

5,086

5.236

Fianna Fail

Michael Ahern

8.1

4,618

4,634

4,798

New Vision

Paul O’Neill

1.9

1,056

1,064

Green Party Malachy Harty

1.1

635

640

Independent Claire Cullinane

0.9

510

513

Independent Patrick Bulman

0.4

212

213

Independent Paul Burke

0.3

176

177

Electorate: 83,651 Valid; 56,933 Spoilt; 526 (0.9%) Quota; 11,387 Turnout: 57,459 (68.7%)

